
 

 

 

 
 

2022 Pan-Pacific Winter High Seas Expedition Communications Plan 

 

by  
International Year of the Salmon Working Group 

Committee on Scientific Research and Statistics 

(CSRS) 

 

 

Submitted to the 

 

NORTH PACIFIC ANADROMOUS FISH COMMISSION 

 

 

May 2021 

 
 
 
 

  

NPAFC 
Doc. 1983 
Rev.  

THIS PAPER MAY BE CITED IN THE FOLLOWING MANNER: 
International Year of the Salmon Working Group.  2021.  2022 Pan-Pacific Winter High 
Seas Expedition Communications Plan.  NPAFC Doc. 1983.  10 pp.  International Year of 
the Salmon Working Group, Committee on Scientific Research and Statistics  (Available at 
https:/npafc.org/). 



1 
 

2022 Pan-Pacific Winter High Seas Expedition Communications Plan 

Keywords: High Seas Expedition, expected and target audience strategies, key communication 
messages, standardized vessel communication, ship to shore communication 

Abstract 

A strategic communications plan is necessary to ensure successful and effective outreach and 
communication before, during, and after the 2022 Pan-Pacific Winter High Seas Expedition. This 
expedition is a coordinated and international effort on the part of the International Year of the Salmon 
(IYS), a 5-year (2018-2022) outreach and research initiative of the North Pacific Anadromous Fish 
Commission (NPAFC) and the North Atlantic Salmon Conservation Organization (NASCO), with a 
vision to set the conditions for the resilience of salmon and people in a changing world. Changing climate 
and associated anomalous events in the North Pacific Ocean (NPO) and freshwater systems are 
progressively exposing Pacific salmon to conditions outside the normal climate cycles. There remain 
significant gaps in our understanding of the mechanisms that regulate salmon distribution, productivity, 
and survival in, freshwater, coastal and high seas environments. In a major effort to begin to fill the gaps 
in the NPO, as many as four vessels will go out to sea in later winter 2022 to conduct the first ever pan-
Pacific, epi-pelagic ecosystem survey. A major objective of the 2022 Pan-Pacific Winter High Seas 
Expedition is to demonstrate the utility of an international pan-Pacific winter ecosystem survey to 
understand how increasing climate variability in the NPO influences the survival of Pacific salmon and 
surrounding species. There will be a concerted communications and outreach effort on the part of all five 
NPAFC member countries (Canada, Japan, the Republic of Korea, the Russian Federation, and the United 
States), as well as the academics, researchers, crewmembers, and partners involved with the 2022 
Expedition to engage a broad spectrum of interested parties in this unique and transformative expedition.   

KEY MESSAGES 

The IYS has established a set of key messages to be used throughout the various stages of strategic 
communication associated with the 2022 Expedition. These key messages will help disseminate clear, 
concise, and relevant information about the expedition leading up to, during, and after its completion. 
These messages are meant to give a comprehensive understanding of the 2022 Expedition’s rationale, 
goals, objectives, progress, findings, and planning and collaborative process. These messages can be 
posted across platforms and amongst various audiences and can be used in written communication 
(newsletters, articles, social media posts, promotional posters) regarding the expedition. 

• Changing climate and associated anomalous events in the North Pacific Ocean (NPO) are 
progressively exposing Pacific salmon to conditions outside the normal climate cycles. There 
remain significant gaps in our understanding of the mechanisms that regulate salmon distribution, 
productivity, and survival in coastal and high seas environments. In a major effort to fill these 
gaps, the 2022 Pan-Pacific Winter High Seas Expedition will send out multiple vessels to conduct 
the first ever pan-Pacific, epi-pelagic ecosystem survey of Pacific salmon. 
 

• The 2022 Pan-Pacific Winter High Seas Expedition will demonstrate the utility of an 
international pan-Pacific winter ecosystem survey to understand how increasingly extreme 
climate variability in the North Pacific Ocean (NPO) and the associated changes in the physical 
environment influence the abundance, distribution, migration, growth, fitness, and survival of 
Pacific salmon and surrounding species.  
 

• Increasingly poor salmon trends have been linked to both marine and freshwater factors. These 
include the interaction between a salmon’s experiences in freshwater, and how conditions in that 
ecosystem affect their responses to marine conditions. Marine ecosystems are a key contributor in 
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salmon trends, along with freshwater factors. The 2022 Pan-Pacific Winter High Seas Expedition 
will begin a process to deepen our understanding of the factors influencing salmon productivity 
and distribution to better inform our management decisions.  
 

• The 2022 Pan-Pacific Winter High Seas Expedition will demonstrate the ability to effectively 
collaborate across the five North Pacific Anadromous Fish Commission (NPAFC) countries: 
Canada, Japan, the Republic of Korea, the Russian Federation and the United States. This 
collaborative effort will allow parties and partners to conduct integrated ecosystem research that 
will support the sustainable management of salmon in a rapidly changing North Pacific Ocean.  

 
AUDIENCES 

Expected Audiences: 

The Scientific Community, Salmon-Focused Research & Environmental Organizations  
Scientists, biologists, Indigenous groups, students from government, academia and private 
institutions, conservation, protection & restoration projects, and environmental organizations. Scientific 
fields of interest include: ocean science, climate science, fisheries science and salmon 
ecology. Technology interests associated with earth and ocean science include genomics, remote sensing, 
and AI.   

The goal of the IYS during the 2022 Expedition is to connect with the broad ocean and fishery sciences 
community, in order to effectively communicate the rationale, ongoing updates, events, and progress on 
the expedition. The IYS has been engaged with members of the scientific community in the planning 
process of the 2022 Expedition and plans to continue to engage the scientific community more broadly to 
attract other scientists, academics, researchers, and scientific institutions to build research, knowledge 
generation and data sharing capacity throughout the Northern Hemisphere. By filling academic positions 
in fields related to ocean and climate science, the IYS will establish a network of career scientists who are 
interested in the current and future status of Pacific and Atlantic salmon, and how they are being affected 
by marine and freshwater ecosystems. As the IYS progresses on its planning of the 2022 Expedition, it 
aims to connect scientists, Indigenous groups, researchers, and organizations to generate knowledge and 
share information about the status of salmon in the North Pacific Ocean, and to share information on the 
mechanisms regulating salmon abundance, productivity and survival to increase their resilience in a 
changing world. The IYS intends to utilize its network capacity and that of the NPAFC to engage various 
members in this particular community. In partnering and collaborating with salmon research and 
sustainability organizations, the IYS expects to raise awareness through its combined social media, 
traditional media, and online networks to significantly grow its outreach capacity.  

Tools: IYS Website: Update and promote activity on the IYS Website – encourage the scientific 
community to direct their networks to our website and High Seas Expeditions pages   

Social Media (Twitter, Facebook, Instagram): share consistent and concise updates on the expedition and 
IYS projects   
 

Strategy: Utilize the network capacity of the IYS and NPAFC to engage scientists and various members 
of the scientific community with the work being done by the IYS, particularly regarding its High Seas 
Expedition.   
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Target Audience:  

The Informed Public   
Government, non-profit organizations, commercial fisheries, seafood processors, recreational fishers.  

The IYS proposes to expand its outreach regarding the 2022 Expedition by further engaging audiences 
who are already well acquainted with the current state of salmon in the Northern Hemisphere, such as 
those in government, NGOs, and private industry. This audience group encompasses those who are 
directly outside of the scientific community and specialized fields of salmon research, as well as those 
organizations which specifically deal with salmon sustainability and conservation, but who are still well 
informed and involved with the ecological, cultural, and economic status of salmon. This audience 
strategy provides the IYS with an opportunity to attract potential scientists to join the 2022 Expedition, as 
well as its peripheral signature projects such as Data Mobilization. Private industry is also an important 
partner for the IYS, whose goal is to engage fish and ocean industries so that it can raise awareness about 
the 2022 Expedition and expand its network of sponsors and funders. This is a key outreach strategy to be 
able to increase funding capabilities and make progress in the planning and implementation of the 
expedition. With a strong and efficient communications strategy, the IYS can attract funding outside of its 
immediate expected audience through consistent and trustworthy communications content.  
 

Additionally, one of the most important priorities for the 2022 Expedition and the IYS in general is the 
advancement of early career scientists. The generation of scientists that conducted high seas research in 
the past is now largely retired, and a new generation of scientists is needed to build international 
connections and, with mentoring from outgoing scientists, take on the challenges of this important high 
seas work. Through funding from BCSRIF, the IYS will be supporting early career scientists from a 
variety of different fields to join the pan-Pacific expedition team.  

Tools: Social Media (Twitter, Facebook, Instagram), IYS Networks (internal & external), IYS Website   

Strategy: Partner and collaborate with various organizations by tailoring particular goals and objectives 
of the expedition to the goals and objectives of the organization. Work with these organizations to engage 
with and raise awareness through their social media and online networks to grow our outreach capacity.   

Partner and collaborate on social media posts, in the form of educational posts and initiatives that 
coincide with each organization and the objectives of the 2022 Expedition. Create relationships where the 
IYS and various organizations share relevant news and information on their respective networks.   

Inform and engage fish and ocean industries through internal and external IYS networks and raise 
awareness within these networks. Encourage industries to reach out to their respective networks to 
increase IYS outreach and funding capacity.   

The Interested Public   
The wider public, youth  

With a coherent and productive communication strategy, the IYS has the potential to reach a wide 
audience outside the scientific community and informed public regarding the 2022 Expedition. This 
includes the wider public and youth who have an interest in learning more about salmon, their unique life 
cycle, and their status in a rapidly changing North Pacific Ocean. The IYS aims to encourage this 
audience group to learn more about the status of salmon from the expedition, and potentially inspire them 
to personally engage in some form of salmon protection or conservation efforts. By standardizing its 
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external communications material, the IYS hopes to access a wider audience and increase engagement 
and awareness with the greater public. Through the scientific work being done for the expedition, the IYS 
would like to motivate students and youth to take part in raising awareness and engaging their peers and 
respective schools and youth networks. - try to put into one or point form; e 

Tools: Social Media – Twitter, Facebook & Facebook Live, Instagram & Instagram Live, YouTube,  

Strategy: Connect with teachers, volunteers, and leaders of various initiatives to find ways to introduce 
the IYS and its various research projects to youth. Encourage youth to find creative ways of spreading 
awareness about IYS and the work that is being done on the High Seas Expeditions.   

Engage with a variety of social media platforms to target the wider public and youth who are interested in 
the environment and fish and wildlife conservation. Encourage them to spread awareness to their peers. 

Create fun and easy initiatives that youth can engage in online and through social media. 

SHIP TO SHORE COMMUNICATION 

Having an effective strategy to ensure successful and smooth ship to shore communication is key to the 
success of the 2022 Pan-Pacific Winter High Seas Expedition. This includes standardized communication 
plans on each of the vessels, including a best practice manual, to be completed and communicated by the 
IYS Communications Coordinator. These communication plans will include a standardized strategy for 
communication between designated crew and scientists on board the research vessels, and the 
communication point(s) of contact on land. Due to current COVID-19 restrictions in place limiting the 
number of people on board the vessels, some, such as the Canadian vessel the CCGS Sir John Franklin, 
will be unable to accommodate a designated communications person on board. It is up to the IYS 
Communications Coordinator to facilitate a strategic and comprehensive plan that can be adapted to the 
daily duties of the scientists and crew.  

The IYS has established a list of goals to ensure effective communication during the 2022 Expedition. 
These include: 

1) Real-Time & Standardized Vessel Communication: The IYS will develop an effective strategy for 
daily real-time communication between the vessels and the communication point(s) of contact. 
To ensure coherent and coordinated communication among the vessels, and between the vessel 
communication point(s) of contact and the IYS Communications Coordinator, all vessels must 
follow a standardized communications plan. This plan will outline all standard operating 
procedures for offshore communication and will include a best practice manual to take into 
consideration the limits on vessel personnel capacity due to COVID-19 restrictions Each vessel 
should be equipped with at least one person who will take on the duties and responsibilities of a 
communications point of contact and work with the IYS Communications Coordinator while they 
are at sea.  Communications equipment will be provided to each vessel to ensure the possibility of 
real-time communication, which may depend on factors such as connectivity and bandwidth. The 
IYS Communications Coordinator is working with the High Seas Coordinator to ensure all these 
needs are met with regard to the quality of equipment being provided to the vessels.  
• Covid Mitigation Strategy: In the event that vessels are unable to accommodate a 

communications person on board, the IYS will provide comprehensive training and manuals 
to ensure communications tasks are effectively completed on board. This will include training 
one or more of the persons on board to properly operate equipment such as drones, video and 
photo cameras, as well as include comprehensive content guidelines (see below) for 
communications material needed using this equipment. The IYS will include a best practices 
manual on how to upload and where to send communications material, and will provide the 
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equipment necessary for uploading material and connecting with the onshore 
communications point of contact. The communications point of contact on the ship will also 
be given a daily email template to fill out and send back to the communications point of 
contact on shore (see below).  

 
2) Outreach & Multi-Lingual Communications Capacity: The communication between vessels and 

the IYS Communications Coordinator will be translated into outreach material for the IYS. This 
material will be based on audience engagement strategies and distributed throughout various IYS 
collaborative networks. This outreach capacity will be amplified on the IYS website and social 
media platforms. Additionally, the IYS will create a multi-lingual communications strategy for all 
five NPAFC countries involved in the expedition. Once communication content has been 
completed by the IYS Communications Coordinator (this includes vessel communication plans 
and outreach material) it will be translated onto the four NPAFC-member country languages in 
order to be shared throughout partnering countries outside Canada and the US. This will increase 
the expedition’s outreach capacity and provide the basis for stronger international collaboration 
during the expedition and in the future.  

 
Communication Tools & Strategies 

Daily E-Mail: a daily e-mail update will be sent from each ship to the IYS Communications Coordinator 

- Person responsible for task: each vessel will have one person responsible for daily 
communication duties (TBD) 

- Action Items: e-mail template in Microsoft Word – to be filled in by communications point of 
contact on each vessel; includes date, weather, catch information, interesting observations, 
research points of interest 

o Example E-mail Template: e-mail templates will include name of vessel, date, name of 
scientist/communications person, weather conditions, description of activities, daily 
salmon catches (and any other interesting species/micro-organisms), interesting 
observations, and personal additions. 

- Equipment: laptop, USB, WIFI Router, Microsoft Word software 

Videos & Livestream: ability to film videos and livestream from at least one vessel 

- Person responsible for task: each vessel will have at least one person trained to film clear, 
relevant, and appropriate videos from the ship. The person(s) in charge of communication on each 
vessel should have the ability to livestream (on Instagram or Facebook) from their phones. This 
will require a strong connection and bandwidth. The IYS Communications Coordinator will 
promote, moderate and organize livestreams, and will distribute any video footage throughout its 
website and social media channels.  

- Action Items: video and livestream instructions and best practice manual, ability to upload with 
captions, instructions and schedule for livestream events, instructions on how to use drone or Go-
Pro  

- Equipment: smartphone, camera, satellite, cloud drive, drone/Go-Pro, editing software (onshore)  

Photos: photos should be sent with daily email and uploaded to cloud storage, such as DropBox or 
Google. These photos will be distributed throughout various IYS communication and outreach channels 

- Person Responsible for Task: at least one person on each vessel will be trained to take photos 
with a camera provided by the IYS. Photos will be uploaded to a cloud storage device or sent as 
attachments to the IYS Communications Coordinator 

- Equipment: photo camera, drone, USB/Cloud Drive, laptop/router 
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Social Media: ideally, one or more persons on each vessel will be updating social media (Twitter, 
Facebook, Instagram) daily, using designated hashtags (TBD) for the expedition. 

Content Guidelines: 

The IYS will be sharing a wide range of content throughout various online platforms and traditional 
media sources, and will be working with partnering organizations to expand its network and outreach 
capacity before, during, and after the expedition. Content will vary depending on the nature of its context 
and will range from information about the expedition (dates, rationale, research vessels, equipment, 
planning), to interesting facts regarding the expedition to share on social media, to information about the 
partnerships and collaborations made possible through the expedition, to scientific research onboard the 
expedition. The IYS follows a strict fact checking process for all of its external communications content, 
including any social media posts, press releases, and newsletter articles.  

Type of content: 

• Social media posts: short, concise, relevant and interesting posts with content and media (photos, 
videos) for various social media platforms including Twitter, Facebook, and Instagram 

• Photos & Videos: photos and videos taken during the expedition will be shared to the IYS 
website, Flickr, Youtube, and will be used thereafter for promotional material such as newsletter 
articles, blogs, and press releases. All photos and videos will be appropriately credited wherever 
they are used. 

• Blog posts: the IYS will be writing a series of blog posts regarding the expedition, which will 
include topics such as background research and rationale, experience of researchers and 
crewmates on board the research vessels, relevance of the expedition to the current status of 
salmon in an increasingly volatile climate, integrating the 2022 Expedition research across 
ecosystems (marine and freshwater), and progress of processing data and preliminary findings 
and results. 

• Newsletter articles: the IYS will be working with the NPAFC and organizations such as PICES to 
release newsletter articles pertaining to the 2022 Expedition. These will be reviewed by the 
NPAFC Secretariat and media point(s) of contact. 

• Live content: live content will be aired during the expedition on board one or more research 
vessels (TBD). This will include livestreams on platforms such as Instagram and Facebook. 

• Press releases and media advisories: see below. 

(timeline & action items TBD) 

Social Media Tags & Handles: 

Twitter: @yearofthesalmon  

Facebook: International Year of the Salmon – North Pacific, North Pacific Anadromous Fish Commission  

Instagram: @internationalyearofthesalmon  

Hashtags: TBD  

BRANDING GUIDELINES 

All logo and branding guidelines are to follow the official branding guidelines created for the IYS. 
Branding of any communications content regarding the expedition will have branding and logos 
associated with the IYS and NPAFC. Any communications content released regarding any partnerships 
and collaborations outside of the IYS (such as with DFO, NOAA, or any sponsors/donors of the 
expedition) shall be agreed upon by the parties involved and use appropriate logos, branding and credit as 
is seen fit.  
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The IYS and NPAFC logos are to be used on all official documents regarding the 2022 Pan-Pacific 
Winter High Seas Expedition, which are released by the IYS and NPAFC: 

International Year of the Salmon Logos: 

 

 
 

NPAFC Logo: 

 

MEDIA ADVISORY & PRESS RELEASES 

Press releases regarding the 2022 Expedition and its associated events will be drafted by the IYS 
Communications Coordinator and edited by the IYS Director, IYS High Seas Coordinator, and IYS 
Coordinator. Press releases will thereafter be sent to the NPAFC Director and the NPAFC Media Points 
of Contact (POC) for review. Once the NPAFC Media POCs accept the press release, it will be shared 
with relevant government agency communication points of contact, and finally with the IYS broad media 
contact list.  

Press releases or media advisories directly related to the Government of Canada’s Department of 
Fisheries and Oceans (DFO) will be completed per DFO communications guidelines and be sent to the 
DFO media relations office for review. Any announcements relating to or on behalf of DFO will be 
released in both official languages (English and French).  

Press releases will be published for the following events and announcements: 

• Announcement of the 2022 Pan-Pacific Winter High Seas Expedition Launch Date  
• Announcement of confirmation of research vessels for the expedition (DFO) 
• Media advisory for launch event of 2022 Expedition 
• One – two press releases about progress and updates from the research vessels during the 

expedition 
• Media advisory for return event of 2022 Expedition  
• Press release for preliminary results  
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2022 Pan-Pacific Winter High Seas Expedition Webpage 

A new webpage will be created for the 2022 Pan-Pacific Winter High Seas Expedition. The 
“High Seas Expedition” section of the official International Year of the Salmon webpage, can be 
found here http://yearofthesalmon.org/high-seas-expeditions/.  The webpage will be translated 
into Japanese, Korean and Russian and website visitors will have the option to access the 
translated versions on the main page. The IYS Communications Coordinator will be responsible 
for creating and updating the webpage. The webpage will include the following elements: 

MAIN EXPEDITION PAGE: 

• Overview of the Expedition: Provide a brief (2-3 paragraph) overview of the expedition – 
include scientific background, objectives of the expedition, findings from the 2019 and 2020 
Expeditions, and information about the vessel, scientists and crew 

• Background, objectives, survey: Provide background for the expedition, expedition and 
scientific objectives, and details about the research being conducted on the vessels 

• Media Coverage: Include all media coverage of the expedition with photos and links on the web 
page. This can be done in media carousel format.  

• Launch Event and Arrival Event on Main Page: 

Media Event – Launch: Provide a very brief (1-2 sentences) write-up of the media event 
associated with the departure of the ship. Include a small media gallery of photos from the event 
Media Event – Arrival: Include a brief write-up (4-5 sentences) of the media event associated 
with the arrival of the ship, with a call to action to stay tuned for updates. Include a small media 
gallery of photos from the event 

• Equipment: Highlight any special scientific equipment being used for the expedition. Include a 
photo/video and a short write up about why this equipment is important to the expedition 

• Translations: Japanese, Korean, Russian (translator/editor/point of contact for each language) 
• Social Media: Include icon links for Twitter, Facebook and Instagram on the webpage with a call 

to action to follow @yearofthesalmon for live updates 
• Sponsors: Compile logos of all the sponsors involved in the expedition and include at the bottom 

of the webpage (see 2020 Gulf of Alaska Expedition sponsors for reference) 

 

INDIVIDUAL VESSEL PAGES: 

• On the main page, there will be an option to access a detailed page with communications content 
from each vessel. Each individual page for each vessel will contain: 

• Information about the ship: Overview of the ship, any important information regarding the ship 
and the special role the ship will play in this particular expedition  

• Scientists: Obtain photos, biographies (roughly 1 paragraph), country, affiliation, and assigned 
research vessels of all the scientists on vessel, and post on the website. These should be uploaded 
in accordion format 

• Updates from the ship: Point of contacts for the research vessels should be sending regular 
updates. Try to include photos, specific dates the updates were sent, and the research vessel from 
which they are being sent (could be uploaded in ‘diary’ format as PDFs). These will then be 
uploaded onto the website   

http://yearofthesalmon.org/high-seas-expeditions/
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• Photos from the ship: Upload a media gallery/slide format gallery of photos from the ship. 
These should link to a Flickr account (credits on all photos) with an album of the expedition, to 
be updated as photos come in from points of contact on the vessels 

• Where is the Vessel now? Provide map and location of each research vessel. This should be 
updated every day (consider using www.marinetraffic.com, requires monthly subscription) 

Media Events 

Provided that the situation with COVID-19 allows for the IYS to host in-person media events at the 
launch and arrival of the 2022 Pan-Pacific Winter High Seas Expedition, it will host these events as 
vessels depart and return to their countries of origin. These will include a speaking lineup of 
dignitaries, photo opportunities and possible tours of the vessel. A detailed media checklist and 
document templates have been created to ensure consistency in the planning and execution of these 
events and are available in the IYS SharePoint database. Media events are to be planned and executed 
according to the following criteria:  

• Planning: One person will be designated to oversee the media events. Main donors should be 
identified and contacted as to whether they would like to be represented on official event 
documents (invitations, schedules, etc.). List of media should be compiled, and invitations and 
event schedules should start being prepared. Rough invitation list should be complete that 
includes dignitaries from government organizations, chief scientists and organizers and 
appropriate industry representatives if necessary.  

• 2 Weeks Before Event: Begin sending out invitations with media event schedules attached. 
Engage with social media “lead-up” and create a social media calendar. Begin collecting quotes 
from dignitaries and creating media advisory and press release. Begin speaking to key players in 
the media.  

• 1 Week Before Event: Set up communications plan with key organizations and figures involved 
in the media event, set up strategic cross-posting plans for social media outreach. Create 
description of desired photographs to send to photographer. Obtain drawing for the event plan. 
Send media advisory 48 hours before the event. Create detailed duties & timelines for staff. 

• Day Before Event: Conduct site visit day before event. Send out agenda for the event – include 
maps, drawing for the event and other critical information. Have news released completed and 
prepared for distribution. 

• Day of Event: Dignitaries from government organizations should be briefed with a detailed plan 
for the event. Live-stream and update social media throughout the event. Send out news release 
within one hour of the event. Follow up with partner organizations about consistent 
communication and outreach regarding the event.  

  

http://www.marinetraffic.com/
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Initiate draft communications plan April – May 2021 
Develop comunications plan May – September 2021 
Build 2022 Expedition web-page May 2021 – February 2022 
Summer WG check-ins (bi-weekly) April – September 2021 
Meetings: DFO & Ocean Networks Canada June – September 2021 
Vessels confirmed September – November 2021 
Cruise plan final draft October – December 2021 
Join meetings with scientific group September 2021 – January 2022 
Posting schedule completed January – February 2022 
Narratives/story collection January – March 2022 
Find translators January 2022 
Establish communications capacity October 2021 – January 2022 
Communication meetings increase December 2021– March 2022 
Plan products January – February 2022 
Media event planning February – March 2022 
Launce media event (date TBD) March 2022 
Cruise (date TBD) March – April 2022 
Arrival media event (date TBD) April 2022 

 


